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Control 


You have a high degree of control over the targeting, 
placement, and timing of your paid ads. This allows you to 
reach a specific audience and adjust your campaign as 


needed. 
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Scalability 
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Competition 


The competition for ad placements can be 
fierce, especially in popular niches. Bidding wars 
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—o E at | can drive up costs, making it important to 
He \ manage your budget effectively. 
HP | Dependence on Budget: The effectiveness of 
paid marketing is directly linked to your budget. 

Once you stop funding a campaign, the results 

typically decline. 
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Organic Marketing 


Cost: Organic marketing doesn't require 
direct payments for ad placements. It relies 
on content creation, search engine 
optimization (SEO), social media 
engagement, and other non-paid methods to 
attract and retain an audience. 
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Sustainability 
& Credibility 


¢ : Organic marketing efforts are often more 
sustainable over the long term. Quality content 
can continue to attract visitors and generate 
value without ongoing financial investments. 

° Organic search results and non-promotional 
content are often viewed as more credible by 
users because they are not influenced by 
advertising dollars. 
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TIME CONSUMING 
& LESS CONTROL i 


Time-Consuming: Building organic reach and visibility takes time. SEO efforts, content creation, and social media 
engagement require consistent and patient investment. 
Less Control: You have less control over when and how your content or website ranks in organic search results. 
Algorithms and user preferences can change, affecting your visibility. 
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Skill 
and 
Expertise 


Effective organic marketing often requires a deep 
understanding of SEO, content strategy, social 
media management, and audience engagement. 
In practice, many businesses use a combination 
of both paid and organic marketing to achieve 
their goals. Paid marketing can deliver immediate 
results and drive traffic, while organic marketing 
can provide long-term sustainability and build a 
loyal audience. The balance between the two 
strategies depends on your specific objectives, 
target audience, and available resources 
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